CHS Partner Engagement Guidelines 2025

Headline font

Block T

The colour of this headline
font should always be the
purple shown here.

Body copy font
Calibri Regular

The colour of this body
copy font should always
be black.
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Tone of voice

Our tone of voice should be
compassionate and supportive,
emphasising the well-being and rights

of children and young people. It should
also be collaborative and respectful,
fostering a sense of partnership and
shared purpose. Communication should
be clear and informative, ensuring that
complex legal and social care information
is accessible and understandable for all.

Accessibility

White text is not
accessible with
these colours and so
should not be used.

These colour combinations ensure that
the text we use meets the required WCAG
contrast standards and is accessible.

Imagery use

Primary usage

The x4 2024 campaign images and background colour should be used as the primary
campaign assets and employed across all potential volunteer panel materials such as
social assets, posters, email banners and intranet images.
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Secondary usage

Where possible the background colour and child image should be formatted as below.

«

CHS illustrations can be used as secondary images on partner facing materials such as
Toolkits and presentation documents.
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